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EVENT OVERVIEWR
• Total number of exhibitors:

381381
• Gross Exhibition Area / Net Exhibition Area (sq.mt.)

28 503 / 13 19628,503 / 13,196
• Total number of unique visitors (Days 1/2/3):

13,859 (5052 + 6819 + 1988)13,859 (5052  6819  1988)
• Total number of footfalls (Days 1/2/3):

21,377 (5803 + 11767 + 3807)
• Number of countries with visitor representation:

62
• Total number of conference modules / delegates:• Total number of conference modules / delegates:

9 / 612



EVENT GROWTH SUMMARYEVENT GROWTH SUMMARY
2006 2008 2010 2012 2014 2016

Exhibitors 68 156 183 286 328 381Exhibitors 68 156 183 286 328 381
Unique Visitors 4368 8124 9699 10747 11918 13859
Visitor Footfalls N A N A N A 16508 19086 21377Visitor Footfalls N.A. N.A. N.A. 16508 19086 21377
Overseas 
Visitors

397 1123 1001 1294 1445 1411

Net/Gross Floor 
Area (sq.mt.)

946/
2002

3442/
7226

5122/
11666

9176/
18321

11926/
25419

13196/
28503

C f 4/338 8/434 10/611 9/493 11/649 9/612Conferences: 
No./Delegates

4/338 8/434 10/611 9/493 11/649 9/612



EXHIBITOR DATAEXHIBITOR DATA



SECTOR-WISE SPLIT: 
EXHIBITORS
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GEOGRAPHICAL SPLIT: 
EXHIBITORS

MNCs with Indian 
Operations

27%

Indian
54%

Indian
Direct Overseas
MNCs with Indian Operations

Direct Overseas
19%



VISITOR DATAVISITOR DATA



SECTOR-WISE SPLIT : VISITORSSECTOR-WISE SPLIT : VISITORS

Con. Chem., 4%

Paint Mfrs, 39%Raw Materials, 28%
Paint Mfrs
Plastics-Composites

fInk Mfrs
Adh/Seal
End-Users
Raw Materials

Plastics-Composites, 
6%Ink Mfrs, 8%Adh/Seal, 6%

End-Users, 9%

Raw Materials
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6%



DESIGNATION PROFILE : 
VISITORS

Management
31%

Purchase
19%
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GEOGRAPHICAL SPLIT: 
VISITORS

Overseas
9%

West India
36%South India

9%

West India
South India

25% East India
North India
South India

East India
4%

South India
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4%North India
26%



VISITORS: REASON TO VISITVISITORS: REASON TO VISIT
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VISITOR DENSITY
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PAINTINDIA 2016 ... A GRAND SUCCESS!



Announcing ...g

… See you soon!


