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EVENT OVERVIEWR

• Total number of exhibitors:
487

• Gross Exhibition Area / Net Exhibition Area (sq mt )• Gross Exhibition Area / Net Exhibition Area (sq.mt.)
14,373 / 32,300

• Total number of unique visitors (Days 1/2/3):• Total number of unique visitors (Days 1/2/3):
16,216 (5193 + 8107 + 2916)

• Total number of footfalls (Days 1/2/3):( y )
25,866 (6188 + 14905 + 4773)

• Number of countries with visitor representation:
6666
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PAINTINDIA 2018
Image Gallery Snapshot



EVENT GROWTH SUMMARYEVENT GROWTH SUMMARY

2008 2010 2012 2014 2016 2018
Exhibitors 156 183 286 328 381 487
Unique Visitors 8124 9699 10747 11918 13859 16216
Visitor Footfalls N.A. N.A. 16508 19086 21377 25866
Overseas 
Visitors

1123 1001 1294 1445 1411 2312

Net/Gross Floor 
Area (sq.mt.)

3442/
7226

5122/
11666

9176/
18321

11926/
25419

13196/
28503

14373/
32300
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EXHIBITOR DATAEXHIBITOR DATA

PAINTINDIA 2018



SECTOR-WISE SPLIT: 
EXHIBITORS
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GEOGRAPHICAL SPLIT: 
EXHIBITORS

MNCs with Indian 
Operations

32%

Indian
51%

Indian
Direct Overseas
MNCs with Indian Operations

Direct Overseas
17%
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VISITOR DATAVISITOR DATA
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SECTOR-WISE SPLIT : VISITORSSECTOR-WISE SPLIT : VISITORS

Con. Chem., 4%

Paint Mfrs, 41%
Raw Materials, 28%

Paint Mfrs
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f
,
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DESIGNATION PROFILE : 
VISITORS

Management

Purchase
18%

Management

Production, Planning, Engineering
38%Sales & Marketing

8%
and Design
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Sales & Marketing

Production, 
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GEOGRAPHICAL SPLIT: 
VISITORS

Overseas
14%

West India
35%

14%

West India

South India
23%

East India
North India
South India

East India
2%

South India
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VISITORS: REASON TO VISITVISITORS: REASON TO VISIT
90%

100%

60%
70%
80%
90%

20%
30%
40%
50%

0%
10%
20%

ati
on

nce
s

ito
rs

ners lie
rs

ders ati
on

Only kin
g

Pro
du

ct 
Inform

ati
Bus

ine
ss

 A
llia

nc
Obse

rve
 C

ompeti
to

tin
g Supply

 Part
ne

k for N
ew

 Supplie
Plac

e F
irm

 O
rd

e
e futur

e p
art

ici
pati

Con
fer

en
ce

s O
n

Gen
era

l N
etw

orki

Gath
er

 P

Exp
lore 

B

Ob
Mee

t E
xis

tin

Look
 

Eva
luate

 f G
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VISITOR DENSITY
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Announcing ...g

12-14 March 2020
Bombay Exhibition CentreBombay Exhibition Centre,

Mumbai

PAINTINDIA 2018… Mark your dates!


