
POST-EVENT  REPORT



• Net Exhibition Area / Gross Exhibition Area (sq.mt.): 22,357 / 48,600
• Total number of exhibiting companies: 622
• Total number of unique visitors (Days 1/2/3): 27,316 (11734 + 12110 + 3472)
• Total number of footfalls (Days 1/2/3): 31,131 (11734 + 13946 + 5451)*
• Number of countries with visitor representation: 77
• Top 15 Countries with Visitor Representations: 
    India, UAE, Nepal, Japan, Sri Lanka, Germany, UK, USA, Thailand, Indonesia, Russia, S. Korea, 
    Saudi Arabia, Turkey, South Africa

EVENT OVERVIEW

* Accurate visitor footfalls could not be accurately captured for 2026 due to a 2-hour glitch in onsite scanning systems, and is hence taken on the lower side with only recorded numbers



2010 2012 2014 2016 2018 2022 2024 2026

Exhibitors 183 286 328 381 487 304 546 622

Number of Halls 1.0 1.0 2.0 2.5 3.0 2.0 3.5 4.0

Unique Visitors 9699 10747 11918 13859 16216 21298 24533 27316

Visitor Footfalls N.A. 16508 19086 21377 25866 27473 29761 31131*

Overseas 

Visitors
1001 1294 1445 1411 2312 2343 3011 3819*
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EVENT GROWTH SUMMARY

Note: 

• Accurate visitor footfalls could not be accurately captured for 2026 due to a 2-hour glitch in onsite scanning systems, and is hence taken on the lower side with only recorded numbers

• Overseas visitor numbers were less than the potential due the Chinese New Year and Ramadan phase, which could not be avoided this year as an exception, and already rectified for future 

editions.



HALLS SCHEMATIC LAYOUT
Hall 2: 
Machinery, Testing and Packaging
Hall 3: 
Pigments and Colorants
Hall 4:
Resins and Minerals
Hall 6:
Additives and Distributors

First-ever in-depth product-wise segregation of Halls 
at any global Coatings Show
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EXHIBITOR DATA
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SECTOR-WISE SPLIT: EXHIBITOR (NUMBERS)

For the first time, we were able to deeply sub-categorise Raw Materials into further constituents as seen above
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SECTOR-WISE SPLIT: EXHIBITOR (AREA)

We observed a greater participation of manufacturers as direct exhibitors as compared to earlier editions



GEOGRAPHICAL SPLIT: EXHIBITORS
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VISITOR DATA



SECTOR-WISE SPLIT : VISITORS
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Paints-Coatings continue to be the dominant visitor segment, though Inks, Adhesives-Sealants and Construction 
Chemicals have also seen solid numbers and growth making it a platform for these sectors too
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DESIGNATION PROFILE : VISITORS
(BUYERS ONLY)

We continue to enjoy the presence of decision-makers across categories leading to more incisive business at Paintindia



GEOGRAPHICAL SPLIT: VISITORS
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Paintindia continues to bring in Buyers and Visitors from across the country, and an ever-increasing overseas visitor base



VISITORS: REASON TO VISIT
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The increase in desire to meet existing and new suppliers and place firm orders has seen a 
marked increase this year, pointing to more serious business discussions and outcomes



VISITOR DENSITY
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While the second day remains the busiest as always, the traction on the first day from early 
hours was a marked increase over earlier editions, giving a longer “peak phase” at the Show.



paintindia.expo@colorpub.in



paintindia.expo@colorpub.in
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